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with 8.9% from the previous corresponding period.
Sales of medium-size offset printing presses grew,
resulting in an increase in revenues. Contributing to
an increase in earnings were increased net sales and
efforts to step up reductions in costs. With the aim of
increasing earnings still further, Ryobi will continue to
actively develop products that fully consider user
needs, enhance marketing efforts and expand produc-
tion capacity in response to increased demands for
medium-size offset printing presses.

In the power tools and builders’ hardware business,
net sales rose 3.1% to ¥12,965 million while operat-
ing income increased 9.1% to ¥1,292 million, result-
ing in a ratio of operating income to net sales of 10.0%,
compared with 9.4% in the same period last year.
Despite conditions of intensifying competition, owing
to the rise in domestic sales of power tools and build-
ers’ hardware, overall sales in this segment increased.
In addition to this expansion of sales, Ryobi’s endeav-
ors to bolster the efficiency of its manufacturing oper-
ations gave way to a growth in earnings. In the future,
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INDUSTRY SEGMENT INFORMATION
(Six months ended September 30, 2005 and 2004)

Millions of yen
2005

Printing Power tools and
Die castings equipment builders’ hardware Eliminations Consolidated

Net sales:
Unaffiliated customers ......... ¥54,044 ¥15,726 ¥12,965 ¥ — ¥82,735
Intersegment ........................ I6ter......[..................
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